
Structured Information

Use official Schema markup

Include relevant FAQs on core pages

Structure content with correct headers & bullet points

Content Optimisation

Use concise, clear language

Answer common questions

Include long-tail keywords 

Regularly create new content

Write original content in your voice

Still Essential

Crawlability - internal links & a clear URL structure

High-quality backlinks from other websites

Links from already-indexed datasets

Your 2025 AI Search Optimisation Checklist 

The Latest Travel Search Insights 

Maverick’s Top Tips on AI & Search
As seen in our July 2025 Lunch & Learn session

of Google Searches end
in no clicks at all

of Google Searches end
in an organic link click

of Gen Z use TikTok as a
Search Engine

of TikTok users say they're
likely to book a holiday
based on platform content 

of UK adults use TikTok to
plan trips

YouTube is the top
destination for traditional
search

27% 40%

64% 70%

47% #1

https://maverick-tourism.com/


Google Search Console: Shows what travellers are searching for, how your site performs, 
and what content to optimise for better discovery.

Google Analytics (GA4): Data on how travellers are engaging with your content, 
which pages perform best, and what’s keeping users exploring.

Generative AI tools - Asking "What do you know about [Brand name]"
enables you to put yourself in your traveller’s shoes. 

Review your website for structured data and mobile UX

Run a backlink authority check

Post 1x weekly on a searchable format (Instagram posts, TikTok, YouTube Shorts)

Audit your Google Business Profile & Maps for accuracy

Monitor AI search traffic & referrals in your monthly reporting

Your Action Plan

When’s the next Maverick Lunch & Learn?

Quick tweaks for maximum impact 

Tools to analyse your website

Standing out on socials: Crafting content
that actually grows your brand’s reputation

and gets travellers hyped 
Ryan Wilmshurst - Maverick Tourism Content Lead

With Ryan’s expert content strategies and storytelling skills, he helps tourism
brands grow reach, engagement, and ROI by blending inspiration with
performance. Join him as he unpacks what’s working right now on TikTok,
Instagram, and Facebook, and how to show up consistently without content fatigue.
Learn how to stretch one idea across multiple platforms and steal high-performing
post formats that get seen and shared.

Thursday 21 August
12:30 PM - 1:15 PM
Live online event

Register Now

https://maverick-tourism.com/
https://www.linkedin.com/in/ryanjonw/
https://events.teams.microsoft.com/event/d38cf18d-60f9-4ab1-9b1a-b86da8b1c760@6b9a44c0-60e0-4d84-8fea-113e24d42246
https://events.teams.microsoft.com/event/d38cf18d-60f9-4ab1-9b1a-b86da8b1c760@6b9a44c0-60e0-4d84-8fea-113e24d42246
https://events.teams.microsoft.com/event/d38cf18d-60f9-4ab1-9b1a-b86da8b1c760@6b9a44c0-60e0-4d84-8fea-113e24d42246
https://events.teams.microsoft.com/event/d38cf18d-60f9-4ab1-9b1a-b86da8b1c760@6b9a44c0-60e0-4d84-8fea-113e24d42246
https://events.teams.microsoft.com/event/d38cf18d-60f9-4ab1-9b1a-b86da8b1c760@6b9a44c0-60e0-4d84-8fea-113e24d42246
https://www.linkedin.com/in/ryanjonw/
https://events.teams.microsoft.com/event/d38cf18d-60f9-4ab1-9b1a-b86da8b1c760@6b9a44c0-60e0-4d84-8fea-113e24d42246
https://events.teams.microsoft.com/event/d38cf18d-60f9-4ab1-9b1a-b86da8b1c760@6b9a44c0-60e0-4d84-8fea-113e24d42246
https://events.teams.microsoft.com/event/d38cf18d-60f9-4ab1-9b1a-b86da8b1c760@6b9a44c0-60e0-4d84-8fea-113e24d42246

